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" ESTAMOS VIVENDO O INiCIO DE UM PROCESSO
DE GRANDES MUDANGAS QUE PODEM
COMECAR HOJE A GERAR VARIOS FUTUROS
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DESENVOLVIMENTO
TECNOLOGICO
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BLOCK CHAIN
TECHNOLOGY




SMARTPHONES EWEREABLES
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“Alg.tngj z.!"nd aging Aubrey de Grey
reijacea liness are

unavoidable” Strategies for Engineered
Negligible Senescence:
Science to stop and reverse

aging

Ray Kurzweil

Singularity. In the future
we will live for ever

ANTI-AGING MOVEMENT

Brian M. Delaney

Calorie Restriction Diet
can increase maximu life

expectancy with 40-50%
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‘Sinta-se em casa em qualquer lugar.



RESPONSABILIDADE
SOCIAL EAMBIENTAL







43% dos lares no Brasil sao de Solteiros

Percentual de Solteiros cresceu 50% nas
ultimas 2 décadas

Solteiros sao o grupo social gue mais
cresce no mundo



NEW WAYS OF LIVING

Single male Single female

FIGURE 5: SINGLETYPER
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EMPODERAMENTO FEMININO



As MULHERES sao responsaveis por cerca de 85% das
decisoes de consumo no varejo

MAES que trabalham fora sdo as UNICAS OU PRINCIPAIS
PROVEDORAS em 40% dos lares americanos

O crescimento da renda das MULHERES nos EUA nos
ultimos 15 a 20 anos equivalem ao PIB da India

Fonte: Estudo Boston Consulting Group — The Female Economy — The real emerging Market



" RUPTURA DOS MOLDES
TRADICIONAIS DE
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“6Ds” — Exponential Framework

Democratize
Demonetize

Dematerialize

Disruptive

Digitized™ Deceptive

(Information Tech)



IndUstrias de BENS se transformam em empresas

de dados e servigos
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IPRIVN s Copenhagen Institute for Futures Studies
Instituttet for Fremtidsforskning

Figure: THE FIFTH ERA OF RETAIL BRANDING IS HERE
Felaners must imake the 1eap 1rom proviameg expenences and relationsiips to proviaing profound
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Copenhagen Institute for Futures Studies
Instituttet for Fremtidsforskning

Time Case
Seamless delivery of tampons
when you need it.

A service using Al to connect to female customer's
period-tracking app, that orders tampons once a month
automatically and saves customers time from routine
tasks.

NOVOS SERVICOS - ZERO FRICCAO

(Sowrte Dwlotte, 2017)



Copenhagen Institute for Futures Studies
Instituttet for Fremtidsforskning

Decisions case
Superfluous decisions - delivery
of toilet paper when you need it

A Wi-Fi connected button that re-orders the consumer's
favorite toilet paper, when the consumer runs out and
ease the consumer from the option to chose between
multiple kinds of toilet paper in a store.

NOVOS SERVICOS - ZERO FRICGAO

(Source: Deloitte, 2017)



NETFLIX

CUSTOMIZACAO TOTAL
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COMUNICACAOCOMDO
ONSUMIDOR
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‘Uma pessoa
esta sujeita a
Uma carga de
4.000a10.000
Touchpoints
por dia”
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Busca por
Privacidade e
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ENTREGA DE
CONTEUDO
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Educacao 4.0
Conhecimento e Aprendizado
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Educacao Conhecimento e Aprendizado

¢ Excesso de informacao
<+ Competeéncia-chave: Filtrore Foco (Ex. “Fear of missing out’)
< Geracao Google /Wikipedia

*» Meta-aprendizado (Aprender A aprender) £x. Coaching



Educacao Conhecimento e Aprendizado

% Antiespecialistas: Neogeneralistas com varias especialidades

 “Techies” x “Fuzzies”: Demanda por novas competéncias

Ex:Advogadosx Personal trainers

¢ Alunos da 3°. ldade - Recomeco aos 60
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MUITO OBRIGADO

Richard Hessler Furck
Email: prof.furck@gmail.com

H&H Corretorade Seguros
Dealerseg.net
NKF Capacitagao Corporativa
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